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Marketing and Sales has recorded a much healthier figure than that of the previous year but this does not reflect our target that was set in the beginning of the New Year.  The international markets still in the gloom as the global economic climate are still trying to find its feet and a slow recovery in underway.  This situation has not contributed to the companies not extending a hand to sponsor the sporting fraternity as they had prioritized their survival in the industry.
Due to the difficulty in securing a long term sponsor and the fact that the Afro/Asia is the event of the past the marketing department is to venture into a new business plan to attract new business and added market share concerning long term sponsorships
After an intensive research through Market Research Africa concerning the various aspects in the marketing sector such as,

· Advertising

· Branding

· Broadcasting

· Sponsorships

· Sales
This results has shown that the sporting fraternity be any code of sports has to compete at a very high level with regards to delivery to the sponsor to make it worthwhile for the financial contribution that they are to investing in.  It a case of what you put in and how much you get out of it with regards to the following.

· New Concept of the Game

· Awareness of the Brand
· High Volume Of Spectators View ship

· Television View ship

· Media Coverage

· Entertainment

The marketing department had scheduled a series a of meeting to brain storm the present and past situation of the ACA and after a stringent research the committee has come up with a solution in that a proposal is to be forwarded to the Executive Committee of the ACA which will spell out a new format of event that will bring some relief concerning financial streams into the coffers of the ACA.

Due to the overflow of cricket events internationally it was proposed that Africa need to launch its own event and to keep it African to be played on African soil.  

The new concept for Africa is to launch the African Premier League Woza Woza 20/20 
This event will cater for six national teams to compete in this competition involving the following countries

· Kenya

· Namibia

· South Africa “A”

· Uganda

· Zimbabwe

· Invitation African 11

The marketing department is in an advance stage making contact with the Corporate Industry and other role players to test their interest with regards to the proposed project of the APL Woza Woza 20/20.  The following business establishments have been contacted to gauge their interest and involvement in this competition.

· Broadcasters
· Corporate Companies

· Banking Institutions

· 2nd Tier Sponsors

· Marketing Companies

· Advertisers

The signs with regards to our initial research have been proven positive as there was a lot of interest shown by broadcasters and corporate companies alike.  The way forward is to tie in a full package deal for TV and Sponsors for a period of three to five years via a high powered marketing company.

We will however keep all the members informed relating to the progress made concerning this new format and venture which I am sure that we have your full support in implementing this project for the best interest for the association and Africa as well.

Yours Sincerely 

Gary Naidoo

Marketing Director

Africa Cricket Association

